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Market Research



Brand Analysis
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Brand Analysis
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Brand Analysis

Online




Brand Analysis

Communication




Recommendations

- Trend Analysis
- Competitor Analysis




Recommendations

- Facebook, Twitter, Instagram, Pinterest & Blog

» Increase brand loyalty
« Improved brand awareness o
- Better SEO

- Richer Customer Experiences
- Increased Inbound Traffic
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Recommendations

- Ties in with goal of growth &
broadening appeals of Flora
Apothecary.
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Flora for Teens
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Conclusion




Implementation Timeline

- Coherent social marketing
strategy for a stronger online
presence.

- Blogging, demonstrations,

sponsorships.




Implementation Timeline

- Flora for Teens




Implementation Timeline

- Hire employees
- Open a flagship store location
- Figure out prime locations
- Expand into more stores
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