
MUAD MARKETING



“You have to learn the rules of the game.  And then you have to play better than anyone else.”	



- Albert Einstein	



http://www.brainyquote.com/quotes/authors/a/albert_einstein.html


SURVEY RESULTS 	


(FINDING OUR KEY AUDIENCE)

Fall Semester



What is your age?

18 - 20 

21 - 23

24 - 26

27+

0% 18% 35% 53% 70%

5%

7.5%

25.1%

61.8%

Age Survey 1 Survey 2 Survey 3 Survey 4 Total %

18 - 20 59 31 27 6 123 61.8%

21 - 23 24 8 16 2 50 25.1%

24 - 26 8 2 5 0 15 7.5%

27+ 9 0 2 0 10 5%

Total 100 41 50 8 199



What grade are you in?

Freshman

Sophmore

Junior

Senior

Grad/Other

0% 10% 20% 30% 40%

20.1%

8%

20.1%

16.1%

35.7%

Grade Survey 1 Survey 2 Survey 3 Survey 4 Total %

Freshman 42 16 11 2 71 35.7%

Sophmore 13 9 7 3 32 16.1%

Junior 15 9 13 3 40 20.1%

Senior 9 4 3 0 16 8%

Grad/Other 21 3 16 0 40 20.1%

Total 100 41 50 8 199



Do you live on campus

Yes

No

0% 15% 30% 45% 60%

37.7%

59.3%

YES/NO Survey 1 Survey 2 Survey 3 Survey 4 Total %

Yes 58 29 25 6 118 59.3%

No 42 12 25 2 69 34.7%

Total 100 41 50 8 199



North Campus

Manzi

PV East

PV Main

PV West

San Pablo

Univ. Towers

0% 10% 20% 30% 40%

14.3%
9.5%

14.3%
4.8%

33.3%
23.8%

Dorms Survey 1 Survey 2 Survey 3 Survey 4 Total %
Manzi ———— 3 2 0 5 23.8%

PV East ———— 1 6 0 7 33.3%
PV Main ———— 1 0 0 1 4.8%
PV West ———— 1 1 1 3 14.3%
San Pablo ———— 1 1 0 2 9.5%

Univ. Towers ———— 0 3 0 3 14.3%

Total ———— 7 13 1 21



Center Campus

Best

Cholla

Hayden

Irish

McClintock

0% 20% 40% 60% 80%

0%

0%

9.5%

76.2%

14.3%

Dorms Survey 1 Survey 2 Survey 3 Survey 4 Total %

Best ———— 0 3 0 3 14.3%

Cholla ———— 9 6 1 16 76.2%

Hayden ———— 0 0 2 2 9.5%

Irish ———— 0 0 0 0 0

McClintock ———— 0 0 0 0 0

Total ———— 9 9 3 21



South Campus

Adelphi

Barrett

Sonora

Vista del Sol

Villas at Vista

Hassyampa

0% 10% 20% 30% 40%

35.3%
0%

29.4%
0%

29.4%
5.9%

Dorms Survey 1 Survey 2 Survey 3 Survey 4 Total %
Adelphi ———— 0 1 0 1 5.9%
Barrett ———— 3 2 0 5 29.4%
Sonora ———— 0 0 0 0 0

Vista del Sol ———— 2 2 1 5 29.4%
Villas at Vista ———— 0 0 0 0 0
Hassyampa ———— 6 0 0 6 35.3%

Total ———— 11 5 1 17



What is the best way to notify you about events?

Social Media

Website

Posters

Word of Mouth

Email

Text

Other

0% 13% 25% 38% 50%

1%
2%

14.1%
11.1%

20.6%
4.5%

48.2%

Notifiers Survey 1 Survey 2 Survey 3 Survey 4 Total %

Social Media 52 18 21 5 96 48.2%

Website 5 3 0 1 9 4.5%

Posters 24 7 7 0 41 20.6%

Word of Mouth 12 1 8 1 22 11.1%

Email 7 7 13 1 28 14.1%

Text 0 3 1 0 4 2%

Other 0 2 0 0 2 1%

Total 100 41 50 8 199



How many times have you attended one of these events?

This is my first time

I have been to a couple

I go 3 - 4 times a semester

I go every Friday

0% 13% 25% 38% 50%

15.7%

8.5%

34.7%

41.2%

Amount Survey 1 Survey 2 Survey 3 Survey 4 Total %

1st time 50 15 16 1 82 41.2%

A couple 30 15 20 4 69 34.7%

3 - 4x semster 10 4 2 1 17 8.5%

Every Friday 10 7 12 2 31 15.7%

Total 100 41 50 8 199



What is your favorite weekly event?

Movies

Karaoke

Bowling & Billards 

Comedy Shows

0% 13% 25% 38% 50%

15.6%

8.5%

34.7%

41.2%

Events Survey 1 Survey 2 Survey 3 Survey 4 Total %

Movie 59 10 21 5 87 43.7%

Karaoke 7 20 7 1 35 17.6%

B & B 17 6 14 1 38 19.1%

Comedy Show 17 5 8 1 31 15.6%

Total 100 41 50 8 199



SUMMARY

• Age 18 -20	


• Freshman	


• Lives on campus 	


• Lives primarily in Cholla, PV East, or Hassyampa	


• Likes to be notified by social media	


• 1st timers	


• Likes movies	





MU AFTER DARK SOCIAL MEDIA



(Maybe) (Maybe)



General 	


Outlook of Facebook



General 	


Outlook of  Twitter



FACEBOOK
To Do’s 
• Always update immediately if something of importance happens 
• Need to think of better status posts!
• Be energetic, excited, and creative when posting material about each event 
• Respond to other students comments in a positive manner 
• Try to create an appealing personality and stick with it!
• Time posts because we need to be constant!
• Reach out to other organizations so they promote the events as well!
• Have every MUAD person share events and promote MUAD to their friends 
• Try to integrate other sources of social media such as: Twitter & Instagram onto 

page (let people know it’s there) 
!

!
The Dont’s 
• Never abuse our Facebook page, this includes:!

• Unwanted commercial content or spam!
• Hate speech or graphic violence!
• Harassment or bullying!
• Copyrighted material!
• Pornographic or sexual material



MUAD FACEBOOK INSIGHTS



EXAMPLES OF OUR HIGHEST REACHED POSTS





LOCATION OF OUR AUDIENCE



MUAD TWITTER

To Do’s 
• We need to increase followers 
• Need to comment when people retweet, favorite or direct tweet us 
• We need to have a personality so our twitter will appeal to college students 
• Live tweet event details, it links right to Facebook 
To Don’t’s 
• Same as Facebook



MUAD TWEETS
No bland and 	


generic tweets

Integrate pictures and 	


videos into our tweets

Design a 	


better layout	


and make it 	



more exciting



KEY QUESTIONS TO THINK ABOUT
What is my reach?	


• Are my posts/tweets interesting and informative enough to build an audience? Do people spread my content 

through re-posts/re-tweets? Are people adding me to lists and are those lists being followed?	



What is my demand?	


• How many people did I have to follow to build my count of followers, and are my followers usually 

reciprocated? 	



• “Follow people that you find interesting, don’t do it for the game or the numbers”.	



How am I at engagement?	


• How diverse is the group that replies to me? Am I broadcasting or participating in a conversation? 	



• Ex:  “if you only tweet about ice cream, you’ll probably get all 35 ice cream people following you. If you want a 
broader audience, broaden your tweets”.	



What’s my velocity?	


• How likely am I to be reposted/re-tweeted? Do a lot of people re-post/re-tweet me or are they the same few 

followers? How can I re-word my posts/tweets so that people find them interesting enough to spread?	



What’s my activity?	


• What’s too much, what’s too little? Are my posts/tweets effective in generating new likes, followers, retweets 

and replies?	



• If someone is only following you because you’re following them back, that person isn’t worth following.

http://www.mequoda.com/articles/audience-development/create-a-twitter-scorecard-that-fits-your-social-media-strategy/

http://www.mequoda.com/articles/audience-development/create-a-twitter-scorecard-that-fits-your-social-media-strategy/


OTHER SOCIAL MEDIA

• Use this for photos or short videos that are exciting!	



• Add filters and effects to make the images more 
visually appealing	



• Use this to document cool things we see throughout 
the week or at our event	



• This can be used to let our audience see a more 
personal, behind-the-scenes look at MU After Dark

Instagram



OTHER SOCIAL MEDIA (MAYBE)
YouTube	



!
• Use if we video tape performances, 

interviews, behind-the-scene videos	


!
!

Google+	


!

• This is a requirement if we sign up with 
YouTube	



• If we do get people to like our page and 
have good performance then our SEO 
will go up for our site



PROMOTIONAL MATERIALS 



PROMOTIONAL ITEMS (IN-STOCK)

• Cups	


• Glow-in-the-dark wristbands (White & Pink)	


• Flashlights	


• Black Beads	


!
!
WE NEED TO FIND A WAY TO GET RID OF THESE!!



FUTURE PLANNING IDEAS 



FUTURE PLANS
ATTRACT NEW VISITORS	



!
Buy a Social Ad/ Promote a Post on Facebook 
	

 •	

 If we spend  $5 dollars on a promoted post will reach between 1000 - 2800 people in    

our audience	


	

 •	

 We can either target our posts towards the friends of the people who liked our page or    

we can promote to a whole new audience	


	

 •	

 We can promote our page, photos, statuses, and videos	

   
!
Social Media Contests  
	

 •	

 We would notify our audience about the contest through Twitter and Facebook	

   
	

 •	

 Encourage them to use pictures, hashtags or videos for certain events	

   
	

 ◦	

 If we use videos and pictures will make the contest more compelling to our audience.	

       
	

 ▪	

 Ex: you don’t sell a house unless you take impressive photos of it	

            
	

 ▪	

We could also have them send in photos or videos but we would definitely have             

to filter and we have to decided what type of online contest we are doing	


	

 ◦	

Hashtags can be used to attract more of our users to our contests by showing up on        

their timelines or newsfeed which in return will be shown to all of their friends.	


	

 	

 because they easily show up in the Facebook and Twitter feeds of users.	

         



FUTURE PLANS
ATTRACT NEW VISITORS	



Create Personal Videos 
	

 •	

 We can make personal videos of special events that we are putting on.	

   
	

 •	

 Reveal the goals we want to accomplish with each event or special events	

   
!
Have  Weekly “Behind the Scenes” Videos or Photos 
	

 •	

 Show people what goes into making a weekly event	

   
	

 •	

 This would get more people excited for our events and maybe attract people to join    

MU After Dark	


!
Interviews 
• Interview the people in the organizations we are working with	


• These videos will not only posted on our page but the organizations page as well which 

will reach a larger audience	


• We could also talk to ASU and see if they can post it on our ASU webpage	





FUTURE PLANS
ATTRACT REPEAT VISITORS	



Start a Loyalty Program	


	

 ◦	

ex: reward users with a free MUAD promotional item like special bracelets, shirts,        

etc…	


	

 ◦	

They would have to pick-up their items at our events and that would cause more        

people to come	


	

 •	

 This will make our current attendees feel more valued and encourage them to come    

to more of our events.	


!
Guys If you have any suggestions please let me know! I encourage you guys to think 

outside-of-the-box and be creative. I know we are capable of making MU After Dark’s 
marketing amazing, so let’s see were it takes us! We can only go up from here.	



!
Emails 
• Send weekly  emails to students about the events that week, like a newsletter or Listerv 

type system.	


• Here is a link to a late-night program at Georgetown similar to us:  http://

latenight.georgetown.edu - (thank you Evan!)

http://latenight.georgetown.edu


MARKETING GOALS



MARKETING GOALS FOR MUAD

• Attendance: Serve 8,000 students with 
MUAD events Spring ’14.	



• Awareness: Achieve 50% on-campus, 25% 
off-campus student awareness of MUAD 
purpose.



CONTACT INFO
Shauna Evans 	


(Marketing Director)	


cell: (480) 251 - 4668	


email: smevan12@gmail.com	


!
!
!

Christen Lorincz 	


(Director)	


cell: (980) 528 - 6405	


email: christenlorincz@gmail.com	


!
!
!Kayla Kuzinar	


(Asst. Director)	


cell: (928) 304 - 8028	


email: kkuzinar@asu.edu	


!
!

Elizabeth Anderson  
(Marketing Coordinator) 
cell: (602) 703 - 9035	


email: emander8@asu.edu	


!
!Ajay Kuligod 	


(Marketing Coordinator)	


cell: (480) 381 - 2749	


email: ajaykuligod@gmail.com	


!
!
!Eliza Anderson  
(MU Marketing)	


email: eliza.robinson@asu.edu	


!
!



“Believe in yourself! Have faith in your abilities! Without a humble but reasonable confidence 
in your own powers you cannot be successful or happy.”	



- Norman Vincent Peale

http://www.brainyquote.com/quotes/authors/n/norman_vincent_peale.html

